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WOMEN IN BUSINESS

$30bn

$50bn

1.0 

The business landscape is continually being challenged by 

forward-thinking women building groundbreaking startups 

and thriving in leadership positions throughout many 

industries. As more women come in to the forefront of the 

business world, and as business travel grows to be a bigger 

part of that landscape, more women than ever are taking to 

road, rail and sky for business trips.

As women travel more and more for business, it 

raises the question of just what travel looks like for 

female business travellers. What challenges do 

female business travellers face in today’s climate of 

political unrest, what concerns are at the top of 

their list, and what are their top tips for other 

female business travellers? 

To find out what it’s like to take to the skies as a 

female business traveller, CT Business Travel went 

straight to the source. We created and carried out a 

survey distributed to female business travellers to 

answer the above questions. 

Nearly 31% of 
women 
surveyed travel 
once a month 
or more for 
business
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THE FEMALE BUSINESS 
TRAVELLER SURVEY

1.1 

We surveyed female professionals based in the UK who had 

travelled for business at least once in the past year. These women 

were between the ages of 25 and 60, all either in part-time or 

full-time work or running their own business. We presented these 

women with a range of questions to gauge the challenges 

associated with business travel, their preferred methods of 

planning, and uncertainties they carry about business travel. 

The data gleaned from this survey presents us with 

insightful information about the unique challenges 

women face during business travel, and a rare glimpse 

into the female business traveller market. 

2



Hotspots for dangerous activity

Political unrest

Crime rate

Gender Inequality

Language barriers

Difficult to get to (expensive, long 
flights, several transfers etc)

Extreme weather climate

Travel Vaccinations

Cultural differences

Negative feelings towards your 
country of residence

Difficulties with visa requirements 

Poor public transport

Poor currency conversion

As part of our survey, we asked female 

business travellers the reasons why they would 

avoid travelling to certain destinations

The fast-growing nature of global business, combined with 

the unstable state of the world, means that women could 

potentially be visiting higher-risk locations for work. 

Situations such as disease outbreaks, strikes, political unrest 

or natural disasters can leave female travellers in very 

compromising and vulnerable positions. 

We are seeing locations less common for leisure travel 

growing more popular in the business travel market. This 

may mean that female business travellers find themselves 

arranging travel for locations they are unfamiliar with. These 

locations can also be home to concerning activity. 

FEMALE BUSINESS TRAVELLERS SHARE WHY 
THEY WOULD AVOID CERTAIN DESTINATIONS

2.0 

More than 61% of respondents would 
avoid countries that are hotspots for 
dangerous activity, while 50% would 
avoid areas of political unrest, and 46% 
would avoid areas with high crime rates.

61.11%

12.96%

7.41%

46.30%

50%

3.70%

9.26%

9.26%

14.81%

25.93%

22.22%

12.96%

11.11%
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VISITING HIGHER-RISK LOCATIONS
2.1

CULTURAL CUSTOMS & ETIQUETTE
2.2

Conducting research about your destination and any locations you’ll 

be stopping at en route beforehand is something that every female 

business traveller should practice religiously. This allows you to plan 

ahead or change your travel plans if necessary. An excellent source for 

up to date information about any warnings in 225 countries and 

territories is https://www.gov.uk/foreign-travel-advice.

Visiting countries that are vastly different presents 

wonderful opportunities for cultural experiences and 

personal growth. However, some countries have cultural 

customs that may be vastly different, and even completely 

opposite to what is practised in our homeland. It’s 

important to have at least a basic understanding of 

acceptable customs and what might be considered rude 

when visiting a country for business reasons. 

Inadvertently committing a cultural faux pas during a 

business meeting could not only be embarrassing, but 

depending on the severity of the mistake, could damage 

important business relationships. Spend a little time 

familiarising yourself with the customs of the location you 

will be visiting as a precaution. This can also provide the 

opportunity to impress business contacts with knowledge 

of their culture! 

The following infographic provides information about 

business etiquette around the world. The full infographic 

can be viewed on the CT Business Travel blog. 

This site provides regularly updated information on the danger levels 

of destinations, including any medical precautions you may need to 

take, weather issues and potential for natural disasters. Terrorist and 

other dangerous activity is also noted, as is visa information. 

54% of respondents 
stated that they are 
concerned about 
cultural etiquette and 
customs when 
visiting different 
countries for business.
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Wait to start drinking until the 
first toast has been shared

Make sure to only eat using your 
right hand

Handshakes

USA

CANADA

FRANCE

Israel

JAPAN

Light Firm

How to address 

First name 

Business Casual
No ritual Both hands

Handle with respect

Surname

First name 
Surname

First name 
Surname

First name 

Surname

First name 

Surname

First name 
Surname

First name 
Surname

Dress code Business cards

Is pre-business 
chit-chat customary?

If there’s an agenda, do 
meetings stick to it?

USA

CANADA

FRANCE

UAE

JAPAN

Are interruptions 
allowed?

What kind of 
communication style 

is the normal?

Yes Minimal No
Yes Yes Direct IndirectNoNo

Do not start eating before the 
host, as this is seen as rude

Be prepared for a long meal, with 
lunches lasting more than 2 hours

You should cut your potatoes 
with a fork rather than a knife

It is customary to leave some rice in 
your bowl when you are finished eating

It is seen as rude if you do not eat 
everything on your plate
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SAFETY FOR FEMALE BUSINESS TRAVELLERS

3.0 

Making wise decisions when travelling for business can make all 

the difference when it comes to women’s safety. If safety is a 

cause for concern when thinking about business travel - that’s 

perfectly natural. But by planning ahead and making use of the 

tools available to female business travellers, women are more 

likely to have a much more positive experience overall that is 

well organised, enjoyable, and most importantly - safe.  

Independent research carried 
out in a separate survey by 
Maiden Voyage revealed 24% 
of female business travellers 
suffered a negative incident (1)

Understandably, one of the hot topics at the forefront of the 

female business travel market is safety. Women who travel for 

their work of course face the same issues that male business 

travellers face, but often with additional challenges - especially 

in different parts of the world.
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3.1

GROUP TRAVEL 
3.2 

FEMALE-FRIENDLY HOTELS
The female business traveller 

market has grown so much that 

many hotels are specifically 

catering to the needs of business 

women. Some hotels have seen a 

real chance to meet the unique 

needs of female business travellers 

by designating entire floors female 

only. For example, the Four Points 

by Sheraton Shanghai, Daning has 

a female-only floor with added 

perks, like fresh flowers, fruit and 

pampering sessions.

Many female business travellers will see the benefits of a floor dedicated to 

only women, as they’re more likely to be surrounded by other business women 

and might feel more comfortable socialising. A female-only floor also provides 

less opportunities for business women to receive unwanted attention in a 

strange place. From a safety perspective, this is an excellent idea. 

However, the vast majority of hotels do not offer female-only floors. This isn’t to 

say, though, that it’s a struggle to find female-friendly hotels. Many hotels 

include extra security precautions that cater to solo female travellers. Maiden 

Voyage is an online community for women who travel for business. They’ve 

conceived a thorough vetting process for hotels and have compiled a database 

of female-friendly hotels all over the world. This database makes it easy for 

female business travellers to locate a hotel in their destination city that is 

female approved. 

When travelling, whether for business or pleasure, 

group travel is always ideal no matter a traveller’s 

gender. However this is perhaps more true for 

women, who often feel that there is safety in 

numbers. Female business travellers may also feel 

more confident when travelling with a companion,  

enabling them to see more during their business 

trip. For those who are new to business travel or 

simply unsure about the idea of solo travel as a 

female, arranging travel as part of a group trip, 

when possible, would be ideal.

The cost-saving benefits, specific to group travel, are 

undeniable. Individuals who take part in shared travel 

tend to pay less than when arranging their own private 

transportation. When travelling as part of a group, shared 

economy should be a given, as travelling with your 

colleagues is not only convenient and safe, but also 

makes the cost much more efficient. 
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SOCIAL MEDIA AWARENESS
3.3

Documenting our everyday lives has become a prime 

trend in social media. Personal and business social 

channels are updated almost daily in modern times, and 

while in most instances this presents an excellent 

opportunity to engage with like-minded people, family 

and friends, it also presents its own dangers. 

When travelling for business, women should avoid posting 

on their social accounts that they will be away. Advertising 

that a home will be empty can be seen as a temptation to 

the wrong people. This could lead to burglary or 

vandalism. Furthermore, some home insurance policies 

are rendered null and void if a break-in occurs upon 

sharing on social media that the residents are away.

Women who are away for business may also want to avoid 

checking in to different locations when they arrive at their 

destination. Checking into a hotel in an exotic location for 

a business trip can be appealing, but should be avoided at 

all costs. Checking into restaurants or cultural attractions, 

or sharing photos of these places while away is also ill- 

advised. Women who do so are essentially sharing their 

exact whereabouts which could lead to any number of 

issues that could endanger a woman’s belongings and 

person. Wait to share updates and photos from a trip until 

after returning home to avoid any problems. It’s always 

better to be safe than sorry! 
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PLAN AHEAD 
3.4 

Planning ahead and looking at a travel agenda in detail 

allows female business travellers the opportunity to design 

a business trip so that it is safer. Take the time to 

strategically plan out as much of the logistics side to the 

business trip as possible. For example, it would be wise to 

choose to stay at a hotel that is in close proximity to where 

the majority of  meetings and events will take place.

It’s also wise to schedule breakfast or lunch meetings 

over dinner meetings where possible so as to avoid 

trying to navigate back to the hotel when it is late and 

dark. Women can also arrange flights or train journeys so 

that they are not arriving, departing or travelling late at 

night. Knowledge is power, so knowing and planning 

every detail about a journey and destination provides a 

much smoother experience. 

When asked why, participants listed a variety 
of reasons for this decision, including:

40% of women surveyed 
prefer to arrange their 
travel 2 weeks to a 
month in advance

Allowing time to organise childcare

Allowing enough time to get ready 
for the trip and prepare at home

Allowing enough time to get the 
best deals
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$50bn

DO’S & DON‘TS

3.5 

‘BLEISURE’

Do’s

$30bn

Request a room that is not on the bottom floor

Park a hire car in well-lit areas

Use the hotel gym for exercise at peak times when there are more people about 

Be mindful of saying your room number out loud around other people

Travel with a door wedge 

Make copies of travel documents 

Check that all locks on a hotel room door work properly

Be mindful of wearing expensive jewellery and carrying designer handbags 

Lose contact with travel companions if travelling with a group

Accept invitations into bedrooms for meetings

Go for a run or walk in an unfamiliar city

Drink too much alcohol at any meetings or engagements 

Hail a taxi from the pavement. Reserve all taxis ahead of time when possible

Don’ts

Do’s

Business travel presents a fantastic opportunity to see 

parts of the world we may not otherwise experience. In 

the last few years, the “bleisure” trend has grown 

prominent within the business travel community. This 

trend combines business and leisure travel into the same 

trip. In many cases, business travellers add a few days on 

over the weekend at the end of a business trip, arranging 

and paying for their own accommodation and travel, to 

experience the culture of the destination.

Female business travellers who decide to grab the 

opportunity for a few days of relaxation in an exciting 

destination should practice the same level of caution as 

they would during the business portion of their trip, 

paying attention to respecting local cultures. 

By all means, women should allow themselves to enjoy 

the experience, but they should not let their guard down 

and should still use their best judgement in all situations. 

3.6
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Every business has a responsibility to ensure that their 

employees are safe when they are acting on behalf of the 

business. This of course includes any time an employee is 

carrying out their duties on business premises, but also 

when travelling for business.

From the moment an employee sets foot outside their 

front door and begins their journey, the employer has a 

responsibility to ensure their safety at all times, including 

when they’re in the air, on a train or making connections. 

For the vast majority of business trips, no issues will arise. 

But what happens if a traveller should lose their passport, 

face a delayed or cancelled flight, or encounter a large 

scale disaster? It is the responsibility of the employer to 

manage any additional arrangements and provide any 

support during this time. 

DUTY OF CARE AND CRISIS MANAGEMENT

4.0 

49% of women surveyed wouldn’t know 
what to do if they encountered a travel 
disruption or dangerous situation when 
travelling for business.

Nearly half of the women we surveyed 

admitted that if they encountered a travel 

disruption or dangerous situation during a 

business trip they wouldn’t know what to do. 

This goes to show that in many businesses, a 

duty of care policy is non-existent, or is not 

communicated to employees. 50.91% of women surveyed said their 

employer has a duty of care policy, 14.55% 

said their employers don’t have a duty of 

care policy, and 34.55% didn’t know if their 

employer has a duty of care policy.

50.91%34.55%
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The majority of participants stated that their 

employer has a duty of care policy in place, but 14% 

stated that they didn’t. This is worrisome enough, 

but shockingly, over a third of women who 

participated in our survey didn’t even know if their 

employer had a duty of care policy in place. This 

potentially means that their employer may not be 

prepared to track a business traveller’s whereabouts 

throughout her journey, may struggle to contact 

them, and cannot guide them through any events 

or disruptions that may arise, negatively affecting 

the employee. Alternatively, it means that there may 

be a policy in place, but it is not effectively 

communicated to employees.

Either way, this can cause uncertainty for female 

business travellers should they encounter an issue 

which can, in turn, put them in danger if they do not 

know the proper protocol or how they should react, 

and know what is their responsibility and what is 

their employers’. Furthermore, if a business traveller 

should obtain an injury or worse during their journey, 

their employer could be held liable. A duty of care 

policy should clearly outline how any unexpected 

situations will be handled and reassure the traveller 

of their safety at all times. This will protect the 

employer, but more importantly, the employee.

In a survey carried out by GBTA 
(Global Business Travel 
Association), 61% of travel 
buyers surveyed felt that it is 
important to consider the 
safety of female travellers when 
implementing a risk 
management programme(2)

Independent research carried 
out by Maiden Voyage found 
that 31% of women surveyed 
felt that their employer did not 
adequately take care of them 
while they travelled for 
business(1)
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5.0 TOP TIPS FROM FEMALE 
BUSINESS TRAVELLERS

If there was one recommendation or piece of advice you 
could offer other female business travellers, what would 
it be?

“We would like to assume our safety and well being is 
assured when we are travelling on business, but the 
reality is that the female lone business traveller needs to 
be aware of her local surroundings and customs. For me, 
working out of the Middle East frequently this means 
being mindful of dress and cultural expectations. 
Common sense should be observed in terms of personal 
safety – having prior knowledge of your surroundings and 
doing a little research prior to travel can be beneficial.”

What is the biggest challenge you face as a female 
business traveller?

Travelling predominantly within the Middle East the 
biggest challenge for me is managing local/cultural 
expectations about female business people. It is 
common for questions to be deferred to male colleagues 
or questions to be asked about my personal life (‘How 
does your husband feel about you working overseas?’ – a 
common question I have had asked of me by bank 
managers and taxi drivers alike!).” 

Make sure someone 
knows where you 

are at all times
Keep your 

phone on you at 
all times

Look up local customs and 
make sure you and your loved 

ones at home have photocopies 
of your important documents, 

e.g. passport, insurance, etc.

Plan travel in and 
around the country in 

advance and know 
which areas are safe

Where possible, travel 
with colleagues and 
research as much as 

you can before you go

Make out as 
though you aren’t a 

tourist. Keep in 
control at all times

Look confident, keep 
your head up and 
look like you know 
what you’re doing

Try to stay in places 
where there are other 

people and use properly 
licensed taxis

Read up on your 
destination - 

cultural norms, etc - 
and what behaviour 

is acceptable

Female client from 
large Recruitment Company

If there was one recommendation or piece of advice you 
could offer other female business travellers, what would 
it be?

“Make sure you have a taxi waiting for you when you 
arrive into a foreign country or when travelling alone late 
at night. Keep your handbag close to you at all times.

Anything else you’d like to add?

Try not to worry too much with travelling alone, travel 
with your head up, rather than buried in a 
smartphone/laptop. Ask locals for advice and follow your 
instincts. If your instinct tells you the guy on the tube is 
creepy or that bar means trouble, it’s OK to move away. 
Trust yourself. Never let your gender put you off travelling. 
I think it’s often beneficial to be a woman as people are 
willing to open up.” 

We asked the women we surveyed and some of our valued female clients to share 
their top travel tips. Here’s what they had to say:

Joanne Pegler | PA to VP, EMEA | ivanti 
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PACKING EFFICIENTLY
6.0

One particularly challenging aspect of business travel is the 

struggle of packing efficiently for a business trip. Women 

typically have more items to pack than men, including 

grooming products, additional clothing items, as well as a 

variety of shoes that are suitable for different occasions. 

By making deliberate decisions and making use of a few 

well executed travel hacks, women can easily streamline 

the entire process. 

1) Make use of packing cubes, which allow you to 
stay organised and take up less space in a case

2) Roll clothes rather than folding them to make 
better use of space and avoid creasing

3) Pack items that will be used straight away 
(and those that crease easily) at the top

4) Make sure items like chargers and travel 
documents are easily accessible but secure

5) Don’t pack more than two pairs of shoes 

6) Use the capsule wardrobe principle: pack a 
few items that can be paired differently to 
create varied looks

1

2

3

4

5

6
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HOW CT BUSINESS TRAVEL CAN HELP 

7.0 

A reputable travel management company has 

the ability to make business travel a smoother 

and more positive experience for women, and 

all business travellers for that matter. 

Working with a travel management company, such as CT 
Business Travel, enables businesses and business travellers 
to benefit from better quality duty of care, as well as 
cost-savings opportunities. But what are the other benefits 
of working with CT Business Travel?

CT Business Travel understands that all businesses and business 

travellers alike have unique requirements. This is why we provide 

a bespoke service in every circumstance. We understand the 

specific needs of female business travellers and how to tailor a 

business trip to meet those needs. To find out more about how 

CT Business Travel can help, contact us today. 
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We identify the best tools that can help you significantly reduce the amount of time a company 
invests researching, organising and arranging travel, leaving more time to focus on other 
important matters.

We deliver significant cost savings opportunities through globally negotiated fares. We are a 
proud member of UNIGLOBE, which provides us with access to specially negotiated rates for 
major airlines, hotels and hire car companies.

We work to a highly competitive transaction fee model, below the typical industry rate of 5%.

We won’t tie clients into a contract.

We provide full reporting so that businesses can see where their budget is being spent.

We track employees at every step of their journey, identifying risks and issues that may affect their 
safety during the duration of their journey, including travel arrangements or reservations. We then 
act immediately to provide a safe and effective solution. 

We help companies design and implement an effective duty of care solution to successfully track 
and protect your employees.

We provide 24-hour support. 

We work closely with our clients to determine which solutions will be the best match for your 
business, as well as identifying bespoke technology tools to deliver excellent results.



A Member of

CONTACT US

8.0 

01892 250013 

facebook.com/ctbusinesstravel

www.ctbusinesstravel.co.uk

twitter.com/ct_btravel

1: https://www.maiden-voyage.com/cms-assets/documents/251990-7197.mv-safety-research.pdf
2: https://buyingbusinesstravel.com/news/0229014-buyers-believe-female-travellers-face-greater-risk

Sources
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